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Abstract: 
 
The portrayal of race in Japan happens through a variety of mass media, including 
manga, anime, news, fashion, pop idols and video games. There is an unequal battle of 
representation with the Western others and the Asian others in Japanese mass media. 
How they are represented also differs along the lines of positive and negative influence, 
desires, and ignorance. This is an abridged version of the original, titled “Portrayal of 
Race in Japanese Mass Media”.  
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Introduction  
 

 I didn’t understand Japanese. At least I didn’t at that moment in time, the summer 

of 2006, when I was living with my host family in Tokyo, Japan. The most Japanese I 

could mutter was “Hello,” “Goodbye,” and “Where’s the bathroom?” Although I was not 

fluent, I was capable of translating the images portrayed to me through various mass 

media. I began to think that language was not a necessary component in understanding 

“the message” forwarded by various forms of mass media (Spitulnik 295). Debra 

Spitulnik, author of Anthropology and Mass Media, describes the delivering of “the 

message” as a universal process for everyone that involves “message production, 

message transmission, and message reception” (Spitulnik 295); hence, the message 

elicited is “taken as a key unit of cultural meaning” and a “reproduction of a society’s 

dominant ideologies” (Spitulnik 295). Spitulnik’s argument brings to light an interesting 

theory. Culturally, Japan may be ideologically racist, but am I able to accurately come to 

this conclusion from viewing images of Japanese mass media without the capacity of 

understanding Japanese language? 

 My overarching question, in conjunction with Spitulnik’s theory, derives from my 

experience with encountering many forms of Japanese mass media. One of my most vivid 

memories from that summer of 2006 was watching the daily Tokyo news with my 

Japanese host mother. Although there were mindless reports about Kim Jong Il’s bad hair 

cuts and how a form of seaweed jelly can help you loose weight, crime reports did not 

seem to have their place in the local daily news. When reports about robberies or murders 

did come on the news, the perpetrators would always, and coincidentally, be “Chinese 

gangsters.” My host mother would usually relay these crime stories to me in English and 
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it was surprising to me how the alleged perpetrators were always reported as Chinese 

gangsters. Even more surprising was her unwavering conviction that a Chinese gangster 

committed the crime. Perhaps the fact that my host mother’s wallet was stolen by a 

Chinese person two years ago justified her conviction. I asked her how she knew he was 

Chinese, and she said, “You just know.” I knew then that it was not so much about being 

able to tell who had taken her wallet, but that it was already a given fact, codified in her 

mindset, that Chinese people were criminals and the only people capable of stealing her 

wallet. 

 

The Asian Other vs. The Western Other 

 Nonetheless, is Japanese mass media that much different from Western mass 

media? Many racial stereotypes have been solidified as the result of influential mass 

media throughout Western history. Also, depending on the type of media, the news is 

only one example of a medium used to portray race in Japan and in Western culture. Just 

because it was on television, should society believe that the Chinese are, in fact, 

gangsters? Spitulnik argues that the “greater challenge lies in integrating the study of 

mass media into our analyses of the ‘total social fact’” (293). Spitulnik touches upon the 

difficultly of deriving a “total social fact” from mass media (293). In some ways, we are 

channeled into believing what mass media portrays to us. In the case of Japan, is it a 

“total social fact” that Chinese people are gangsters and perpetuators of crime, or is the 

fact molded to manipulate negative stereotypes of Chinese people? According to 

Spitulnik, “‘the power’ of mass media [is a] vehicle of culture” (294). The word 

“vehicle” suggests the movement of culture through “the power of mass media” 
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(Spitulink 294). Historically, in the early twentieth century, Japan flexed its colonial 

power over neighboring territories in the East and South East Asian hemisphere. As a 

result, images of other Asians, and even Westerners, have infiltrated and influenced 

Japanese mass media. This situation is very similar to the United States and their history 

of conveying images of the “savage other,” whether they be Native Americans, Africans, 

or even Europeans.  

 These different ethnic groups have controversial, racialized images because of 

past Western colonization. On a historical basis, “mass media [has] progressively 

colonized the cultural and ideological sphere” and has been “providing the basis on which 

groups construct an ‘image’ of the lives, meanings, practices, and values of other groups 

and classes” (Spitulnik 295). These images of East and South East Asian racial groups 

are a result of Japanese colonized spheres. On the other hand, what can account for the 

other groups and classes that were not colonized? For example, White and Black people 

still have prevailing images within Japanese mass media. Spitulnik states that “…mass 

media are examined not so much as definers of ‘reality’ but as dynamic sites of struggle 

for representation…and identities are contested” (296). Spitulnik’s argument suggests 

that various forms of mass media are battle zones, where images such as the “Asian 

other” and “Western other” (White and Black people, respectively) spar for the prize of 

overrepresentation. These competitive battle zones of representation in combination with 

an implicit Japanese racial hierarchy shape Japanese portrayals of race in mass media.  

The Asian other and the Western other are vague categories excluding people of 

other races, but these categories are substantial enough to analyze Japanese mass media 

as a battle for representation. The Asian other in Japan can be seen as representing 
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minorities, such as Koreans, Chinese, Ainu, Burakumin, Indonesians, Filipinos, etc. 

Ironically, many of these Asian other minorities have been living in Japan long enough to 

be considered at least culturally Japanese, especially after several generations. The 

Japanese produced a movie called Go (2001), a film about Koreans, or “Zainichi,” who 

have lived in Japan for the past three generations. The movie does a wonderful job of 

displaying the hardships that Koreans in Japan face in everyday life. The main character, 

Sugihara, has many powerful monologues about being a third generation Korean. Born 

and raised in Japan, he has never been to Korea yet is still considered the alien Asian 

other. In addition, Koreans “are still required to carry alien registration cards, and they 

haven’t yet won the right to vote in national elections” (Wood, Yellow 59). Sugihara 

strongly feels that he is Japanese, not in origin, but in nationality. In frustration, he says, 

“I wish my skin was green so that I cannot forget I am Korean.” His frustration stems 

from the fact that Japaneseness, also known as Nihonjinron, is not so much about 

appearing Japanese but about having the blood of a Japanese person. Clearly, “race is not 

necessarily a question of skin color,” but blood origin (Low 7). 

Ironically, even people with Japanese blood are not considered to be Japanese. 

These people include the Ainu and Burakumin. Clearly, there are differentiations made 

between the different categories of Asian others. The Chinese and Koreans are examples 

of past colonial exploits, and the Ainu and Burakumin are discriminated Japanese 

minorities. The Ainu and Burakumin come together under this category of the Asian 

other because they lack positive recognition. Within the struggle for overrepresentation in 

Japanese mass media, the Asian others are only recognized as their stereotypes, and this 

is enough to satisfy the Japanese audiences. Whether it be an Ainu Shamaness as a video 
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game character, the usually violent Korean boxer, or even the crime-prone Chinese 

gangster, these are just a few examples of prevailing Asian other stereotypes. 

 In comparison to the Asian other, the Western other is winning the fight for the 

struggle of over representation in Japanese mass media. The Western other in Japanese 

mass media is faced with curiosity and admiration from Japanese viewers and mass 

media producers. It seems the recognition is stronger for races and cultures father away 

than right next door. Since the Western other does not lack recognition, it reemphasizes 

why teenage Japanese girls have “admiration” for people like “Western actors and 

actresses” because “we [Japanese people] can see [Western] people in a different world” 

(Darling-Wolf 154). This admiration and curiosity stems from the excitement of seeing a 

Western other or actor in their Western world, displacing the Japanese viewer from Japan 

to the Western world. The allure is definitely apparent for Japanese viewers and 

consumers of mass media. When Joe Wood was doing research on Black culture for his 

article called, Yellow Negro, he asked a girl imitating the style of “Black culture,” “Why 

do you choose to look [Black] like me?” The Japanese girl said, “because [Black] is cool” 

(45-6). Later in his article, Wood illustrates how “Black” is serialized as cool and sold to 

Japanese consumers wanting to embody Black culture. This is only an acceptable avenue 

of imitation because Black is a subculture under the Western other category. 

 The Western world represents a dominant culture that is admired and imitated. 

The extent to which Japanese people admire and imitate Western culture shapes the 

implicit racial hierarchy within Japanese culture. One could say the battle for 

overrepresentation is won by the Western other, rather than the Asian other, because of 

the attractive and hegemonic power of the West over the rest of the world. The West 
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effectively represents both the White and Black Western other; however, these races are 

weighted differently on the Japanese racial hierarchy. There is substantial evidence to 

support that the Japanese believe they are racially superior, but only to the extent of the 

more superior White Western other. Japanese superiority was said to be inspired by 

“articulating European concepts of hierarchy and domination” (Low 4).  The Japanese 

were influenced, if not followed, the Western European example of glorifying the 

superior through the subjugation of others, whether that be through colonial expansion or 

manipulation of media images. As colonialism and imperialism became outdated in the 

twentieth century, a new form of racial subjugation was the manipulation of racialized 

media images.  

White Western culture and the White Western other remain at the top of the racial 

hierarchy insofar as it is the White Western other that also remains on top of the racial 

“physical attractiveness” hierarchy as well (Darling-Wolf 206). Fabienne Darling-Wolf 

reinstates that her “informants unanimously agreed that White Westerners are more 

physically attractive than Japanese…asserting their belief in Westerners’ [White models’] 

superior physical attributes” (206). It seems Darling-Wolf’s informants confirm that the 

hierarchy of race is synonymous with the hierarchy of beauty and how the White Western 

other is preferred and dually admired. These racial hierarchies lend reason to the 

portrayal of different races in Japanese mass media and how their battle for over 

representation already has a predetermined winner, the White Western other. 

 

Manga and Anime Trancending Race in Japanese Mass Media 
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 The battle sites of representation for race in Japanese mass media covers a whole 

range of mediums that Japanese people have access to. Manga (Japanese comics) and 

anime (Japanese animation) are probably two of the most influential forms of mass media 

in modern Japan. “According to the Research Institute for Publications, of all the books 

and magazines actually sold in Japan in 1995, manga comprised nearly 40 percent” 

(Schodt, Manga! 19). Frederik Schodt further emphasizes manga’s influence in Japan by 

claiming that “nearly 1.9 billion [manga] is actually sold, or over 15 for every man, 

woman, and child in Japan” (Manga! 20). This “7 to 9 billion US dollar” enterprise is so 

widespread that it is accessible to both children and older adults, especially middle aged 

salarymen (Schodt, Manga! 19).  

In America we cannot imagine a majority of middle-aged working men reading 

comic books going to work on the subway or purchasing a large amount of Japanese 

animation to add to their already extensive collection at home. Perhaps many Westerners 

would look at this scenario as childish or problematic, but it seems to be more of a 

“vehicle of culture,” purporting and influencing the reader and viewer depending on the 

material (Spitulnik 294). Even racialized images circulating through these popular forms 

of Japanese mass media are molding the minds and perceptions of a vast majority of 

readers and viewers who partake in reading manga and watching anime. The prevalence 

of manga and anime could almost be looked at as a “vehicle” of influence, having the 

power to drive forward whatever ideas and opinions one has to a wide audience. 

Although manga and anime hallmark Japanese mass media, they are also a dangerous 

tool for the social and mind control of people known to heavily consume manga and 

anime. 
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Caucasianization 

 Even more dangerous is the consistency of images drawn and presented in 

modern day anime and manga. Many non-Japanese readers and authors have noted how 

Japanese manga and animation are surprisingly Caucasian. What does this mean? 

Frederik Schodt summarizes it with the perspective of an outsider:  

When most foreigners look at manga for the first time today and see characters 
with huge saucer eyes, lanky legs, and what appears to be blonde hair, they often 
want to know why there are so many “Caucasian” people in the stories. When told 
that most of these characters are not “Caucasians” but “Japanese,” they are 
flabbergasted (Dreamland 60). 

 
An outside perception of a Japanese person is greatly altered when reading manga and 

viewing Japanese animation because of the deliberate Caucasionization of Japanese 

characters. Figure 1 exemplifies the Caucasionization, added Caucasian features, of 

Japanese characters with the perfect blend of “large dreamy eyes” and long blond hair 

(Schodt, Dreamland 60). These features are not thought to be a realistic characteristic of 

Japanese people. Schodt offers alternate viewpoints that “American and European comics 

do not depict people realistically,” so why do Japanese people have to be held to the same 

standard (Dreamland 60). Although this 

might be true on a theoretical basis, 

“eventually, depicting Japanese people with 

Caucasian features and large eyes became an 

established convention; readers internalized 

the images, and demanded them” (Schodt, Dreamland 61). These images with Caucasian 

features were therefore something that became favored, and perhaps even admired, 

despite the unrealistic image of Japanese people they were projecting. 

Figure 1: an image from a manga comic that displays 
dreamy eyes and what appears to be long blonde hair 



10 
 

Understanding how Japanese racial hierarchies were created on the basis of 

superiority and physical attractiveness, it becomes clear why these Caucasian features are 

favored. Joe wood, an observer of popular sub cultures in Japan, has the “suspicion that 

the Japanese still secretly want to be White” because of the Caucasian images produced 

in manga and animation (Wood, Yellow 48). Wood goes on to make the argument that 

“though they [manga and Japanese animation characters] speak Japanese, the characters 

have upturned noses and large, round eyes, sometimes colored blue” (Wood, Yellow 49). 

One of Wood’s informants commented on this strange Japanese cultural phenomenon, 

claiming “it’s [Caucasian manga and animation images] changing…young people don’t 

feel inferior any more” (Wood, Yellow 49). To understand how manga and anime are a 

“vehicle of culture” throughout history, one must have knowledge of the past that made 

Japanese people feel inferior. For example, vacation advertisements in Japan strategically 

use “White models” to make “racial substitution[s]” in the background of a potentially 

Japanese vacation area (Kondo 91). The presence of these White figures “reinscribes 

ideals of attractiveness and reinforces the allure of racial mimicry,” including Japanese 

people wanting to “mimic” the same activities the White models are doing in the vacation 

advertisements (Kondo 91). Hence, Japanese superiority is reinforced by imitating what 

the superior White Western other does. In order to displace inferiority, manga characters 

with Caucasian features and White models in Japanese vacation advertisements, convey a 

sentiment of superiority and appease Japanese inferiority. 

 

Molding the Media 
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Shifting from manga and animation characters, to the prevalence of Japanese 

mass media figures, viewers like Fabienne’s Darling-Wolf’s informants tell her how they 

“overwhelmingly” appreciate “Westernized physical traits—

‘high’ nose, long legs, big eyes, slenderness and height” 

(Darling-Wolf 157). These traits are obviously apparent in 

Japanese manga and animation characters, but they are also 

realistic features on a select few Japanese “media figures” 

lucky enough to be endowed with these Westernized traits 

(Darling-Wolf 157). In figure 2, the lead singer of the rock band Gackt, is one of the 

leading male pop idols who frequently sports blue eyes, an overtly pale complexion, and 

blond hair that make him alluring to Japanese fans. In figure 3, Ayumi Hamasaki, one of 

the most prominent pop culture Japanese icons, represents this 

admired “hybridity” of Western traits and Japaneseness 

(Darling-Wolf 157). She displays Western desired features of 

blond hair, big eyes, and a high nose. In addition, it is hotly 

contested whether she had plastic surgery for these desired 

traits. Darling-Wolf continues to explain how the desire for 

this “Western look” is pursued through the “use of Whitening 

cream, hair dyes, plastic surgery or cosmetics” (Darling-Wolf 208). Hence, the “Western 

look” through various images of Japanese mass media is extremely profitable, offering a 

venue for women like Darling-Wolf’s informants to embody or imitate their Western 

ideals. These images of hybrid characteristics “represent the kind of image that we 

Figure 2: leading singer of the 
band Gackt 

Figure 3: Female Pop Idol 
Ayumi Hamasaki 
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[Darling-Wolf’s informants] want to be…that’s the kind of beauty we pursue” (Darling-

Wolf 207). 

 

Half—Not Whole 

 “Halves” represent this hybrid of desirable traits and features. Darling-Wolf 

depicts “halves—individuals of mixed Asian and Caucasian ethnicity” as a perfect 

example of this hybridization of physical traits (208). The halves seem to be an accepted 

space in Japanese mass media to express the desired characteristics of Caucasian features 

but also to retain Japanese identity. Darling-Wolf’s informants shared how various 

magazines use many halves models who are “more beautiful than the Japanese” (208). 

The fact that “halves” are aesthetically held to higher regard than pure blooded Japanese 

people, shows how halves are not considered Japanese. Their bi-racial Japanese 

Caucasian descent truly sets them apart from the rest of Japanese society. Instead of 

being a part of Japanese society, halves are slighted to the category of the Western other 

of the hierarchical beauty scale.  

Figure 4: “halves” Rei from MARS and Ashiya from Hana-Kimi 
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Moreover, many characters in popular Japanese manga and animation are 

modeled after “halves.” What’s more, they are main characters of many popular story 

lines. In figure 4, there are two main characters who represent “halves” that star in their 

own popular manga series. The two characters of Japanese-Caucasian descent live in 

Japan and speak Japanese. Their features are very hard to differentiate from regular 

manga and anime characters since Japanese characters are conventionally Caucasian 

looking as well. So why the popularity of bi-racial characters in popular manga and 

anime series? The manga authors mention these characters’ biraciality to justify the 

overtly aesthetic quality Darling-Wolf’s informants so greatly admire and consume in 

popular mass media. Interestingly, the impact of being bi-racial in Japan is not an 

elaborated theme in manga, but Japanese readers still prefer to read comics about people 

not technically considered Japanese. In some sense society is being hypocritical, 

consuming products that represent people they refuse to consider a part of Japanese 

society.  

In figure 5, Bikky is also an example of bi-raciality but with a Black and White 

racial mix only. This is interesting especially since the 

Japanese notion of a bi-racial Black and White 

teenager would have straight blond hair, blue eyes, 

and dark skin. Even though this is not a realistic 

portrayal of a Black and White mixed person, the 

Japanese manga illustrators portray again the 

favorable Caucasian features readers tend to enjoy. 

There are hardly any telling Black characteristics Figure 5: Black-White mixed Bikky 
from FAKE 
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except for his brown skin. Nevertheless, this manga is not an exception to the rule of how 

the topic of bi-raciality is not a prominent theme in any of these manga. It appears that 

genres like love, action, and fantasy always trump genres having to do with racial 

politics, especially since topics having to do with race become a touchy subject within the 

context of Japanese and other ethnic groups. Some stories and picture books in Japan, 

however, have images that deal with racial politics, but still manage to keep the subject of 

race absent from the overall story.  

Chibikuro Sanbo is a story that portrays a certain 

race without the discussion of race itself. The story, 

intended for Japanese children in kindergarten, was 

illustrated and written by Japanese authors. In figure 6, 

Sanbo, the main character of the young children’s book, 

is a classic caricature of what Black people supposedly 

looked like before and after the twentieth century in 

America and Europe. Mostly drawn by White Americans and Europeans, these 

caricatures of Black people detail pitch-black skin, thick red lips, wide white eyes, 

primitive clothing, and Samboized names like Manbo, Jonbo, U-fu, and Mu-Fu (Shusuke 

14). These images were eventually seen as offensive and have recently faded out in 

America. As negative illustrations of Black people as Sambos exited American media, 

the same negative images were arising in Japanese kindergarten literature. Recently, the 

book has been banned for reasons unknown (Asuka Sango, 10/22/06). Were the distorted 

pictures of Black people ignorantly drawn as a means to introduce the idea of the Black 

Western other to kindergarteners? Or was the book sincerely written for the purposes of 

Figure 6: The Japanese version of 
Chibikuro Sanbo 
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helping kindergarteners read without thought or implication of offending the Black 

Western other? 

Joe Wood mentions in a separate article about Japanese people in America a side 

comment his interpreter made about Black people and the book Chibikuro Sanbo. Wood 

quoted his interpreter, saying, “She liked the Little Black Sambo [Chibikuro Sanbo] when 

she read it as a little girl in Japan. She doesn’t think it distorts Black people. She says it’s 

not about Black people, it’s about America” (Wood, Mystery 28). Strangely enough, the 

interpreter feels that the images portrayed in this children’s book do not distort the 

images of Black people even though she is traveling with Joe Wood, who is a Black man. 

Does Wood have unruly hair, thick red lips, and pitch-black skin too? Moreover, the fact 

that this book is about America seems puzzling, since this book was written for young 

Japanese children who are too naïve to make accurate assumptions about a book’s 

indirect connection to America. Besides her perplexing statement, she makes an 

interesting point that reflects the distortion of Black people in Chibikuro Sanbo and in 

America. Black people’s connection to America seems to be their disconnection to 

America, since they are isolated in Chibikuro Sanbo as the primitive Black body in the 

background of a jungle setting with tigers running in circles around them. In contrast, 

Darling-Wolf’s informants peruse through magazines admiring the White Western other 

for their elegant and exquisite bodies. Their setting is modern just like the Western world. 

The White and Black Western other, although lumped under the same category, are 

portrayed in different lights through Japanese mass media, especially in literature and 

manga.  
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In manga, these distorted images of Black people began with prominent manga 

artists who were revered and followed by millions of fans. Meanwhile, these prominent 

manga artists were drawing offensive images of the Black Western other in their most 

popular manga. The developer of these first Black popularized images was believed to be 

“Osamu Tezuka, the ‘God of Comics’” where “to accuse him of being a racist was rather 

like accusing Mother Theresa of being a child molester” (Schodt, Dreamland 63). 

Tezuka’s influence was clearly powerful in Japan since much of the manga he illustrated 

and wrote was widely distributed to many Japanese fans. Therefore, he had tremendous 

influence on shaping the image of the Black Western other as distinctly and abnormally 

different from Japanese people and the White Western other. It appeared that the first 

images of Black people in Japan were “grass-skirted, bones in their noses cannibals, 

servants, or jazz musicians…often heavily caricatured, with rounded faces, fat bodies, big 

eyes, and thick lips” (Schodt, Dreamland 63). Many criticized the “God of Comics” for 

being a racist, but were his intentions really racist, or were they a result of ignorance? 

Tezuka was at least making an attempt to introduce to the Japanese readers other races 

outside of Japan. “Most Japanese artists were simply unaware that some of the images of 

Blacks they had appropriated were developed in the social context of discrimination, 

exploitation, and slavery” (Schodt, Dreamland 65). Nonetheless, artists like Tezuka 

should be held accountable for his actions or offensive illustrations of the Black Western 

other. He should make amends by modifying his art and using his influential manga 

power to portray positive racialized images.  

 

Racial Commercialization 
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Sometimes it is too late, and the damage is already done. In the case of the 

ideologically homogenous Japan, their first impression of a race through mass media can 

determine its value. Japanese pop culture, the backdrop for Japanese mass media, always 

manages to turn different racialized images into a fad, worthy of imitation. Usually, these 

fads are racialized consumer products that lack historical context and can be negatively 

attributed to that race; hence, consumers are unaware that they are buying a potentially 

offensive object. For example, “in the 1980s there was a brief boom in ‘cute,’ African 

cartoon characters [inflatable dolls]—drawn in the spirit of the inflatable Black winkie 

dolls once popular in America” (Schodt, Dreamland 64). This not only shows the 

commercialization of other races for the Japanese consumer, but also how Japan is 

imitating American racial commercial history. There just seems to be an apparent 

consumption of racialized offensive objects without the knowledge of how severely 

offensive they are. The allure of these racialized objects is their ability to provide a means 

of physical and mental embodiment of the race portrayed. Therefore, should these images 

still be regarded as offensive? 

 

Korean Portrayal 

Continuing on the topic of the Asian other in Japanese mass media, Koreans in 

this category have the most widely distorted images in Japanese media, such as manga. 

Although they are not exoticized like some Asian others, Korean portrayals in manga 

have an image that uncannily mirrors art reproductions of Japanese people by the 

“merciless lampooning” of “European artists” (Lee 164). Japanese manga artists imitated 

the European style of caricature that was originally reflective of Japanese people. 
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Japanese drawn caricatures of Koreans were a means of replacing the previous Japanese 

caricature stereotype. Due to Japanese colonization of Korea, “Japan’s deployment of the 

concept of race and its correlating hierarchical relations” were developed in conjunction 

with the presence of the White Western others global hegemony (Lee 171). Japan 

introduced this “racist discourse” of “Korean-ness” in many forms including drawing 

offensive images in manga (Lee 171). The racist undertones towards Koreans in manga 

usually exhibited the very familiar theme of the subjugated others portrayed as “widely 

‘exotic’ and ‘barbaric’” (Lee 177).  

 Even so, Japanese were just imitating and re-doing what had been done to them in 

Western depictions of Japanese as the wild and savage other. Helen Jeesung Lee provides 

great images for comparison from her dissertation about the 

Popular Media and the Racialization of Koreans under 

Occupation. In Figure 7 and Figure 8, Lee mentions how it is 

perceptively difficult to discern which of the two images is 

portraying Japanese people and which is portraying Korean 

people. The similarities that these two images share seem like 

universal Asian stereotypes, including glasses, buckteeth, and  

dull-witted faces. Lee states that “Japan uses the very images of the barbaric other that 

was earlier assigned to the Japanese by Europeans in order to construct the racial other in 

Figure 7: Japanese drawn 
image of a Korean 

Figure 8: European drawn image of Japanese men 
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Koreans” (181).  This is another example of Japanese imitation, but it is not on the basis 

of admiration. Instead, it is racially marks the superior and inferior between Japanese and 

Korean people.  

 

Conclusion 

 Stereotypes and perceptions that continue to circulate about the criminal Chinese 

gangster give the impression that the Japanese mindset is closed to having an 

understanding of different racial groups. In reality, the Japanese are just consumers of 

racialized images, stereotypes, and products, created and distributed by Japanese mass 

media. Racial groups battle one another for overrepresentation in the media, but at the 

cost of sacrificing control over their own image production. As a result, Japanese mass 

media molds racial groups for the consumption of the Japanese audience, whether that 

image portrayal be positive or negative. The Japanese media also picks and chooses 

desirable components from different ethnic groups to enhance, influence, and transform 

Japanese identity. The Japanese viewer consumes these images and thus affirms their 

position on the Japanese superiority and beauty hierarchy. Without these highly racialized 

images, Japanese feelings of identity would be compromised. The Japanese hierarchy of 

superiority and beauty, as well as the battle for overrepresentation in Japanese mass 

media, only imbalances a productive racial discourse. Achieving a balanced racial 

discourse is essential because meaning and understanding can only be derived from both 

the negative and positive sides of conceptions of race. 
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